


but so were the digital routes. In the end the
35 mm Fuji stock contributed to the mood of
the story.” That look was created by a talented
new DP out of North Carolina, Kenneth Wilson,
whom Lindboe had become acquainted with
years before. Wilson had worked with Cinefilm
Lab on two other features and brought the
project there for dailies and the digital inter-
mediate finish.

Wilson set the look he wanted on the dai-
lies from location in Wisconsin with Cinefilm
colorist John Petersen using the lab’s Virtual
Telecine support. “This was our third feature
together, and Kenny always has a vision and
knows how to communicate that well,” states
Petersen. “He wanted the SD dailies to have a

‘forgotten, faded tonality, like clothes that have
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B-roll footage for investors was sho
using a ‘truck dolly.’ L fo R: Lindboe,
Van Ert, Wilson

DP Wilson sets up a shot in tight sur-
roundings on the Panavision MovieCam
using Fujifilm in 2.35 anamorphic.

James Badge Dale who worked on Fox Television's 24 and stars in
AMC’s Rubicon, along with Gillian Jacobs who's done many net-

work dramas and appears this fall in the NBC comedy Community.”

Veteran actor Barry Corbin rounds out the talented ensemble.
Others had worked locally with Kathy on stage productions and
all were willing to work on a small budget and tight schedule.

“Shooting in areas where we grew up and were familiar with, we
were able to utilize our resources and keep our budget low, while
keeping our production value high,” states Van Ert.

When budget drives most indies to digital acquisition, the
producers chose film. “We love the richness and history of film
and with the landscapes of Wisconsin as a backdrop, film was the
obvious choice for this project,” says Lindboe, “Film is expensive

been through too many washes,’ which we re-
created at the DI stage.”

After picture lock, the 35 mm anamorphic film was transferred
t0 2.35 flat in 1920 x 1080 4:4:4 digital. Final color correction took
place in Cinefilm'’s DI projection suite working in Apple Color and
Tangent Controls while the DP and producers supervised as they
reclined in leather theater chairs.

“We had looked into a DI in New York and L.A., but Cinefilm
had great rates and gave our small film high priority,” Lindboe
remarks. “It was the first time we saw our movie in high resolution
in a theater setting. Being my first experience in color correction,
I was amazed at the control you have in the DI process and what
John did to enhance the mood and emotions of the image. But
since it’s easy to manipulate the look of each shot, you need to go

in with a clear idea of what the end result is supposed to look
like, otherwise you can waste a lot of time and money.”
Despite its small town origins, the film took on a nationwide
workflow — from principal photography in Wisconsin, to dailies
in Atlanta, editorial and sound mix in New York, original score
creation in Los Angeles, and final DI backin Atlanta. “Now, it's
our time to show off our hard work,” exclaims Lindboe.
The next step is the festival circuit and distribution. The
movie is already booked for seven fest screénings this spring
— Bermuda, MethodFest, Phoenix, Wisconsin, Atlanta, Talla-
hassee and Newport Beach — and in some cases, it’s screening
in competition sections. Other festival entries are pending.

In the meantime, Van Ert says that DIY distribution seems
to be on everyone'’s minds. “We're ready for it. We have a film
that will speak to many peaple, so we really look forward to the
day we can finally say, ‘NoNames is coming soon to a theater
near you."”

The deeply personal story of a young man breaking out from
the limitations of his small-town home is echoed in the adven-
tures of two female filmmakers who have bucked the odds and
collaborated for the first time to bring the story to the screen.
Like the protagonist in the film, they're striving to make a name
for themselves.

Follow their progress at www.nonamesthefilm.com.
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